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22.7% 



11 



Torrentcrazy 



10.1 



5,507 



42.6% 



2.1% 



14.4% 



12 



Torrents.net 



9.1 



6,362 



51.6% 



1.6% 



15.3% 



13 



limetorrents 



8.2 



6,345 



38.3% 



2.4% 



2.9% 



20.0% 



14 



yourbittorrent 



6.0 



10,677 



46.6% 



1.9% 



1.8% 



18.0% 



15 



D-addicts 



6.0 



8,571 



8.6% 



30.8% 



26.9% 



16 



torrentfunk.com 



5.2 



9,721 



46.2% 



4.2% 



17.0% 



17 



BT.KTXD.COM 



4.2 



11,239 



44.2% 



18 



torrentT— J-i 



3.8 



25,665 



99.2% 



19 



3.2 



18,289 



48.0% 



21.4% 



2.2% 



3.3% 



13.1% 



20 



Mininova 



2.6 



18,651 



2.5% 



35.7% 



3.3% 



2.6% 



2.9% 



8.3% 



21 



Akiba-online 



2.4 



11,164 



40.5% 



12.9% 



8.7% 



6.0% 



14.1% 



22 



torrent. cd 



2.3 



17,704 



2.9% 



27.7% 



2.8% 



3.5% 



2.7% 



20.1% 



23 Torrage 



2.0 



51,090 



37.8% 



2.3% 



4.7% 



5.3% 



9.4% 



1) 1Mh!filig#»l±, Similar web#jffi(2013*P10EG>8tsHI)o ffiffl^ 
trJpjT: Similar Web, Alexa, WGfH*it*4, 



HSII7^"lrXi!l^[4AlexaS#UBL»«--y--fhfl!)±tt10*H**ftLTtt* 
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(8/11) 

MSK-tM'r— It: hU>MMh(2/2) 1 > 




q 



■*20144f1E17BB#,£ 



Vertor.com 



22,233 



2.5% 



T 



37.7% 



10.2% 



1.8% 



13.3% 



(Sterols*** 



25 



Mp4Upload 



1.3 



34,573 



10.7% 



36.3% 



40.4% 



26 



Xunlei.com 



0.9 



513 



4.2% 



2.3% 



83.5% 



6.6% 



27 



duckload 



0.6 



84,943 



89.6% 



28 



isoHunt 



0.5 



20,464 



28.0% 



11.1% 



29 



Kickmirror 



0.5 



17,326 



46.0% 



7.7% 



1.7% 



14.7% 



30 



Btloft.com 



0.3 



212,763 



23.4% 



4.9% 



25.8% 



31 



Crazy's Mnaga 



0.2 



236,719 



60.0% 



9.6% 



32 



baymirror.com 



0.2 



16,727 



43.9% 



3.2% 



2.6% 



14.7% 



33 



Torrentzapproxy 



0.0 



2,365,248 



1)1Mh!filig#»te, Similar web#H (2013^10^ ©JtfHI) „ ftffll 
fcBRff: Similar Web, Alexa, WGfH*it*4, a— ^f-Kj^— 



rKSH7^-lr^«l^f±Alexa*#IBL»#-y--fha)±tt10*H**ttLTtt« 
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(9/11) 

jftlSJK+M'l — K: 'J-T+Mh d/3) 1 > 

1*2014^1 £17BB$,& 



Similarwebfl) (##) 
-tJ-WhWP^*^ Alexa 
(Million) 



FilesTube 



44.1 



669 




3.7% 



23.3% 



1 



5.6% 



4.4% 



2.7% 



13.1% 



(BE#<Z>iE«*l£ 



YoutubeT-^ fc^I 



21.3 



98.7% 



AnimeTake.com 



12.1 



11,026 



4.8% 



31.2% 



4.6% 



21.5% 



Anime-Sharing 



6.8 



14,951 



55.2% 



7.5% 



7.2% 



3.1% 



9.3% 



7-/-K 



6.3 



4,428 



98.8% 



0.7% 



Animehere 



6.3 



16,841 



47.0% 



24.0% 



kissanime 



5.5 



16,110 



12.4% 



56.6% 



1.9% 



6.6% 



MANGA ZONE 



5.0 



24,973 



93.3% 



2.7% 



0.7% 



4.2 



25,599 



96.7% 



1 .9% 



0.7% 



10 



Pideo 



4.2 



4,823 



93.3% 



1.6% 



11 



Goodanime 



4.1 



32,119 



35.2% 



8.4% 



27.4% 



12 



COMIC.DAWN FUN.COM 



3.6 



33,951 



93.5% 



2.5% 



0.6% 



13 



watchanimeon.com 



3.4 



37,829 



14.3% 



50.7% 



15.7% 



14 



Animeget.com 



3.3 



29,254 



8.7% 



52.8% 



4.0% 



11.0% 



15 



JPDDL 



3.0 



18,821 



87.7% 



1.8% 



0.6% 



1.8% 



2.2% 



16 



Animefave.net 



2.7 



43,892 



8.7% 



46.2% 



12.9% 



17 



Download Manga Raw 



2.6 



67,987 



86.5% 



1.6% 



18 



animewaffles.tv 



2.4 



46,274 



59.2% 



5.3% 



18.2% 



19 



n&7 - * mwiaftm 



2.2 



98.9% 



20 



raw-cans.net 



2.0 



85,990 



97.1% 



21 



Raw Manga BK 



1.8 



55,190 



98.7% 



22 



Manga Zip 



1.8 



58,330 



97.0% 



23 



Animeavenue.net 



1.8 



68,379 



45.2% 



43.4% 



1) 1Mhffi[?S]#iStl*. Similar web#H (2013^10^ (DJtfHt) „ a m%7^7M\ 
ttififf: Similar Web, Alexa, WG^'**4, P— ^f-^ii— 



^liAlexa^#P.SL,^'rh(D±fe107JH$^ftLTftl: 
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(10/11) 

SMIK+Kh-ft:'J-^-»MK2/3) 1 > 



1 



□ r+,ra=E X^-f> 7^7>X 7K.fl/r-# 

^3 ^3 ^3 5n El Bn ^2 



24 


Little Caesar 


1.6 


63,046 


99.0% 












0.7% 






25 


Manga Raw Zip 


1.5 


60,534 


79.5% 


12.3% 










1.0% 






26 


T — * K]miJ».com 


1.3 


23,722 


94.9% 


















27 


Animea.net 


1.2 


37,099 




38.9% 










21.3% 






28 


SHH**4T-^ 9] Si 


1.1 




99.1% 


















29 


rawxt-scan.com 


1.1 


55,606 


99.8% 


















30 


FreeMovieNavi 7 — 3ffi $'4 D 


1.1 




98.7% 


















31 


7-> tKX h 


1.0 




99.2% 


















32 


Cyber12 


1.0 


69,067 




41.6% 










49.2% 






33 


Woopie 


0.9 


40,041 


91 .4% 


7.5% 
















34 


Raw Manga 


0.9 


104,323 


88.2% 


















35 


Sakura Anime 


0.8 


267,671 












96.3% 








36 


mvcoon 


0.6 


34,933 


99.4% 


















37 


raw manga download 


0.6 


389,000 




22.2% 










24.0% 






38 


THE HYLIA 


0.5 


195,769 




14.8% 










30.1% 






39 


3I£ RAW 7-> JS*4#0 


0.5 


1,380,748 














21.1% 






40 


ChiaSeTrucTuyen 


0.5 


117,064 




5.7% 










85.3% 






41 


2chnetSft¥47 - * 1IX{7 


0.4 




98.5% 


















42 


Juncch 


0.4 


89,125 


99.5% 


















43 


i^n^o>p - K 


0.3 


92,728 


96.7% 


















44 


DramaCrazy.net 


0.3 


157,957 




61 .3% 










8.2% 






45 


Animeseed.com 


0.3 


231,752 




63.1% 










23.7% 






46 


Videozer 


0.3 


122,983 


43.3% 


25.0% 

















fcBfifr: Similar Web, Alexa, WGfH*it*4, P-^K-^ktf- 
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(11/11) 



MSIK-y-'Tr— K: <)-?V-<<H3/3)v 




Videozer 



122,983 



43.3% 



25.0% 



47 



Rawscans v2 



0.2 



94,516 



84.7% 



7.4% 



48 



7 — *4^=fyl7-> 



0.2 



246,994 



100.0% 



49 



animesXgames 



0.1 



1,337,887 



100.0% 



50 



OPS 



0.1 



247,791 



98.1% 



51 



Onlyanimedownloads.net 



0.1 



52 



fdmovie 



0.1 



26.4% 



53 



R2RAWS 



0.0 



2,112,781 



65.9% 



54 



Cover-Land.net 



0.0 



3,620,935 



55 



VTAP 



0.0 



1,199,335 



53.1% 



56 



0.0 



57 



0.0 



58 



Raw ZIP 



0.0 



2,349,490 



59 



Godelixir 



0.0 



3,213,466 



1)1Mh!filig#»te, Similar web#H (2013^10^ ©JtfHI) „ ftffll 
trJpjT: Similar Web, Alexa, WGfH*it*4, a— ^f-Kj^— 



rKSH7^-lr^«l^f±Alexa*#IBL»#-y--fha)±tt10*H**ttLTtt« 
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(Manga Panda, 7— /K) 



Infill ftfE pp tt H *T?<D*3ElKr, 



- m?Ll£7-Mts B*li2,179tt n 0 n (BANDAI 
CHANNEL) k&l^tfs IBfiWit^ll-et 
600ft pqflfi (Amazon) 

- CrunchyrollT*(D7=>a>1MT;UlEfsl±35fEq H n 

- -7>^-etViz Media, If j$£L ^i7-i--^ 



Source: JETR0r*S=J>^> > 7TtTftilSj , / Wf^^k CrunchyrolL Human Media, &a$frM£if£tB* 
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I 

3 











3t->^>iE«liRa)Efll*«36tK[c»ori^MB/a*«5fe 
2014^S*j|<D*lte*fratLt=»^, iE»|jR*fltO«SS36t 



■ 

I 



I 
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1) 




35% 

15%* 
10%* 

1 25%* 
ZD 26% 



132% 
]30%* 



1 59% 



<t>fil£ 



pSlfiiti 



] 45% 

□ 50%* 

□ 50% 



]30%* 



H5%* 



] 50%' 



]32% 
□ 34% 
]30%* 
]30%* 
1 49% 



NA 
Pitt 
Ott 

pm 

NA 
]ltt 



H42% 
Z3 50%* 
1 53% 



□ 3tt 



]45%* 
H49% 



H3tt 



NA 

Dm 

Ott 
Ott 

NA 
]2tt 



i2ia 



]2tt 
]ltt 



l15tt 





] 36% 



]22% 



J 52% 
] 50%* 



H 56% 



]m 

T2>±" 



]32% 



]40%* 
H42% 



]9tt 



□ 8% 
]11% 
^Zl 20%* 
ZZl23% 
Zl 1 6% 



□ 36% 

]31% 

Zl40% 

Zl40% 

]33% 



]m 

Ott 
]2tt 

oa 
oa 
]2a 



]25tt 



*;i/#-#H!E#jK#**##i::LTliMo 2) 2oio^*jfea)S:^ff m 
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■7>iS 



jE«JKSIEii©»flltt3E 




T7W 



3— XH7'J7" 



"^1 









lEgiJKIMh 














• Crunchyroll 

• Viz media 


• Amazon Instant 












Video, Netflix, 
Hulu, Youtube 
-CflESilEffiffi 






J • Crunchyroll 
J • Viz media 
















• DAISUKI 










• Funimation 




•OK 








































• Tudou,LeTVlf 




























• 1*FUN-e-«affiRT 




-UOH 








• Crunchyroll 






-UOft 












-U<Dft 


] 


• Crunchyroll 






1 • Viz media(EU)MA 


IE 


• Crunchyroll, 






* 


SRf^ai50Jsi_htRa 




Wakanim, ADN 




mm 










































Pv7 














h;u=i 




































• AmazonHS^^JS 


• BANDAi Channe 


• — =i— =iBfiiMj, 







mm i HvTl 



5? 




Pv7 



~B~^T 



1)JS^<DiE^IK-9--fhl±. ^Htj&T'CrunchyrolU Funimation, Viz Media, 



Youtube&df 



DAISUKI, Wakanim, ADN£&* 0 ^Oifolt. K/*— x-rtMk ^5£CH/HPT-0IEffi 
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S5tiiife#it<Diem(«) 




-OR 



h;u=i 



$4 



- 



mm 



j. i , . 

*\o, Xli. fro, 

g&DL&tfULlJ£±|£&fr10tt*;i ita5DL&t;ULB«llk»»36<10tt*« g£DL&t/ULBI$±llitaWlOl±J*l± 

< > 
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B* Eft 



7 
7 



□ 7|->^-r>;SM^{jffflZL-1f- □ 



^->7-r>AP(15-59a)|Zi5«)*77>it*: 56% 



ZL— if- 
ZL— tP- 



13% 



65% 



0.1% 
2% [|4 1% 



13% 



v- 



7f>tM> A □ (1 5-59SS) t d5#)<l>:77>J:b$ ; 29% 

/se— 

ZL-Hf- 



2% 



4% 1% 



13% 


22% 




29% 


23% 


6% 


5% 



1% 



^->^> A □ (1 5-59ft) {Z ,5 #>&-?7 >tkm : 61% 
/\t£— 

ZL-lf- 



0.3% 



7-Th 

ZL— »f- 



9% 



I 4% 



72% 



1% 



0.2% 



1% 



7|->tM> A □ ( 1 5-59%) \Z &&b&Z>T > ttm : 40% 
/\tf— 



2% 



ZL-Hf- 



ZL-Hf- 



14% Q 


21% 






33% 


22% 


7% - 



1% 



2% 



2% 



1) *«@*(tts-r<6 : ti«>i*±TfflR). **t-r*L©aiii*i*tw-r*fijfflj.— tf-sj^sw-itc 

Source: $S#7>^— h, n— ^VK-^/Utf— ^flf 
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JIArfTiii^llt 



ftjWKaatteMicfM: 

- /J\^/<— X 



AP 

(15—59M) 



ifc* 



XJBUK 









X 




X 









->l»#7>'b— h- 



AP 

(15—59M) 



ZL— 9— 




trJfilT: APMft ^ 



->»*#7><r-h- 
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■7 



7 

7 



a* 



m&m. 



Mi] 



314 

-ft 




(2011^)S) 
(2011^) 



514 



3,903 



1,488 



(2012^) 
(2012^) 




13,101 



5,369 



73 C 



(•£»7\*=J5„ 201 2*10 

**ttJK#m« 952 

(^,7^=1 = 0 2012^) 



(##)" 
Crunchyroll 17 

£ftiJXA(#iit 1) ) 

^g/vy^r-y V7h 

TtT±i(2012^) 



5,667 



(66%) 



501 fS 



205 

r 



1) 2013^3£Crunchyroll3l«T J — ^7c(Cffjt= ^r*'4£*200,000A x $6.95/£x 12>r£ 

Source: j&'ft#7>^— k -O^UXR&D IST=i5-y?iiSffi£»2012,!k BaJ8W[N1MR*T-f7'fi*2013JL B*KiIt&£[r7-P t jt*U*-h2013j 



ICv2, JETROlT*:ll=i> 



(41%) 
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-*x?-!M>9J<DttSfi(Jitt-) 






5,760 


1,220 


1,095 


I I 
449 




(68%) 


(14%) 


(13%) 


(5%) 
I I 



8,524 



□ hb>h 



• nit, =i5^©xev-K*< 

#£(BGM^Mtt£) 
. I^Bflc.tlitgMAD.ZL— 9 s — 

• YouTube^jpJfflLfeT>**(0 
ZEMIBflrMANGAPOLOjt 



Source: >Nft#7>y— K Youtube, P— ylsP"*.^— fttii 
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jE«|jRlzfc«ft5*lRl*y 



B 



7 



7-* 



<^£—=L—*f- 



^e-zL-if- 



/se-j.— 9 s - 



51% 



59% 



45% 



90% 



82% 



87% 



72% 





75% 





1,604 
1,633 



1,174 



1,387 



2,728 



2,173 



2,365 



1,820 



1) IEMMiJffl£ft(:ft*50)<7)^r-t;rjfc#A^ 
Source: $S#7>^— K P— ?>\ : '<<)l>1i— fttft 
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[%] 



:IE^(7)^ZL-+P-[z£to-g,^>^>jSMlSJ--- t f-(7)W 

7-* <S> [%] 



/\bf— 



ZL-lf- 



/\tf— 

ZL-lf- 




32 



26 



23 



30 



31 



23 




40 



24 



n 



40 



21 



23 



► 



16 



24 



17 



13 



10 



12 



H 



18 



8 



15 



12 



1) rgE^o^^-fV^^fh^/^^ 
Source: >Nft#7>y— k ^X-'-^/Utf— ^flf 
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H*T?I*,^hi-1f-lciori*iE«E«^JtiL*zi:©»*I*RStt 

^e-i-if-i*rjE*B«#Jt« 



[%] 



T— ^ C£> [%] 



/\bf— 



ZL-lf- 



/\bf— 



ZL-lf- 



37 



28 



26 



23 



33 



24 



22 
25 




iE*fiE{i+Kh-eji.b*u> 

ftn n n#i£*.fcfrb 



29 



16 



31 



14 



19 



12 



24 



16 



► 



(/Mf-O.—tf-fllf) 

ft* 



10 



28 



34 



24 



32 




12 



1) r^iero*>74:' l J-TV>9>rh^77'rj^ 
Source: >Nft#7>7— k □ — ^K-^/Utf— ^flf 
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Source: -O^t'j.— 
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hu:/h»*l=*JBfcttfl!r#**il*. HJfHb£ 




Source: — ^r>^ 
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>P— RPI±$50-60%fMJt£fii{£ 
>P-KcDPI±^RTfg 

zL-if-fciSSM^v-lr-^-^x-ri^^VP-K 



Source: -O^tfa.— , □— -^K-^Utf— 
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± 

H = 

1M 

1 



Hotfile * 
(8,00075K;U) 



(##) 



(2010*Rc 

, j 



MPA 



isoHunt 



(1.1«K;U) 
Xunlei 



(9875 K;U) 



Pullmylink.com 
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ACCS 



MPA- 
CODA 
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M PA CD IX $1^ 



MPAflDM6j± 

■ Paramount Pictures Corporation 

■ Sony Pictures Entertainment Inc. 

■ 20th Century Fox Film Corporation 

■ Universal City Studios LLP 
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Source: a.— tf — O^tf j.— 
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• ^ii*[40ji] 

• ttSiJ[f§tt] 

• ^ JR[1, 00075 RJiLt] 



- 7-* [^1-2fFp D B fIjf] 

- [«^ftlz1-2ffirfljt] 



b^i6£0OVAvU-Xl£IlAL&l^ 

- Eft, x-yW^^Jt^jfeiOiHA^ftfctt 



vaU*>JiI«*)£IlA 

:7-;u)j4iJ8A 



ZL-if-£> 

IE&JK 

fiJfflElRl<!: 



SH£a>**T»4,IE»JiR£*iJffl 



Source: a.— tf — O^tf j.— 
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^fffi[31j|g] 



- T-* [®[C2-3*SJS] 

f=y¥^?«jffleiBi[±2~3isiyi] 



jE«IK© 
jpJfflSllRl 



• Yahoo-ettJRL, V-^IMht^&T&^IMKDaily 
Motioir£FC2)£#iJffl 

- aycD^^iL— tF-izH*B^r, fi<g>fFp n p£;*£ 



• WATSON*^ WfflHSt 

tf> Tl^fE p n p <D Iff #£± izm A 

• 0iJ^<tL-CSA^DLLfct(7)^^OK-e-JSvx7Lfc 



D--+f-(D 

jEMJK 
fJfflSlR]<!: 



#««Ky, *fl.jEajK^<DR»itait 



Source: a.— tf — O^tf j.— 
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ZL-^- 



^tft[30j|g] 
^JjX[30075R?fJt] 



- 7~jt [2-3B#Pb1/B] 



- t-> [isi££-co>v-v>;u] 



jpJfflSllRl 



7-> 



««IR|iJffla)l6l3l*Googlett* % hb>h-9-^h*3pJffl 

tL<[±. Akihabara.online^<DKU>h1MH£#iJffl 



IE Mr 
fiJfflmlRl<!: 



Source: a.— tf — O^tfi— 
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zfnz?T'()i> 



14»J[A14] 

^J|X[400-50075HM] 



- T>#[^P B 11-2fFn n nfiJf] 



jE»IIRO 

*Jffl»lRl 



- eu n^^iz-D^xitc^mxm^tz^ 



=l-+t-(D 

mm 

fiJfflElRl*!: 



t4©lfttLTlW l J, ^o|l^tl^W5 SEf$£T?iEM£*iJfflLTfcy, jESUK^a>*tiHi1#»Jfcl* 

- ^BtfGftX*fo?tzt>tttt%teltoZ>zkltt t i:i\ 

mxzz&ttjEWvjhxfoMmmLxtmfrti;^ 



Source: a.— tf — O^tf j.— 
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^ffi[24jiS] 



- 7-* [Mfzi -20 (Mtl BtFalM) ] 

- [ii[Z2-4B#F H 1SJS] 



flJfflSllR] 

(it, JIG) 



7-> 

• Crunchyroll*&*40)iEBIfl-ca>fi]ffl 

• Crunchyrolir*li*S*4-efflm[cmfe^T->^linr 



T>if|ijfflfzii»«jR-t>-^h*|ijffl«a)36<j&^ 

• mwT>mm\z^ji&mt;zttfx*z&tz#>, &<mmtz> 

X7vJu-^tl^>(DX\ Wferl-bXtb 

• *vhx*mhv%\zA^tz^>ii\£m?T*£mozt& 



n--+f-(D 
IE&JK 



• ZL-+f-\££$±V>mftm%Xl£tj:<, =i>T>y^-X-efFp n B£I.-a^o mftfe<D&G%lzfrfrt>*3?s MLXl^7- 

*^>ji£t<iz%^\i^Hz>&?mnmzt&'< : £ 

• ^<DV4\*v£<D&?te7-*-v>iittffimzft^iibti&tebi£s mmuz<ft&i*f 

• ftizsftn&tt^hzL— tf— its MMWL-y-jbcDmmLvt&zmtix^&cDXs mmtfmmztntcisbx&s .tis*? 

<te\itH£*s7bUz<i\ 

• frLZs iEffi1&(Dfttt$QZ>tii^Z£*,&l\ 77>&mti&7it— ! yAT:**lfalZ&at&tfrs i±lSbX^mX±iiHzm^ 
t&tZifUji^ts If t,7<7izXL<k?ktfji^ 



Source: zi—+f — r>£t* j.— 
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-lis ^e-i— Sf-3WWMR**OtJl*31SI*, jE*JRE«OiWi:* 



ZL-if- 



ttSiJ[f§tt] 



Funimatioru &<t*i*^<Dteiafl"e*iJfflL"Clil,^j!><. — ^T-^ 

B*-^mi?-©7T^#rBW^iiLr»Lr<*i.Ti,^©i:i^i: 
7 , -^*<* j f=rg-gijicsa**LTfcy.fBmicsi^Rriiiat/Sfti©jia 



jEftJK 



s#<D«w*pi777MzfcoTi**£ffiiMT?jira 



Source: a.— tf — O^tf j.— 
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- T-* [ill 0HJf] 



flJfflSllR] 



<lcli5fetY«j:^<7)-e,#P)^h^fiJfflLT7->^lS 
zt 



jE»]K 



fc*yafifc¥«££*zfci±*#x*?f::«<Rril6tt*&* 



Source: a.— tf — f>£t: j.— 
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ttSiJ[f§tt] 



- 7-* [jl2[sl@j£] 



HX?D, BLEACH] 
- [BLEACH, NARUTCX K^X-tA^ K^=f 



jE«iKa) 



• mangahere N bleachexileA^Klz^o'Cl^'SlMh 



jE»]K 



*B<Di— »f-A<««-r*©l±-lzt,-|z4,*Jffltt^e-K 

• rEASYjrFASTjruPDATEDj^ii^-r^Zir^fttM^ 



Source: zl— +F— 
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- T->[I5ISSB] 

- -7>^[il2-3fl&SJt] 



- T-> [$l-St°>^K^A, RDG, Free!, ffiOfi, 



flJfflSllRl 



• 3ESJKl±-3-3^>*;U*±l=sPJffl 



• jifzAorn«>ri^t,a)fzifiyj«A 



jE»JK 
fJfflSlR]<!: 



Source: a.— tf — O^tfa.— 
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^l$[27ig] 
ttSiJ[f§tt] 



- [^133-40, 1-2B*r B 1IIJt] 

- ?>#[jI[zlHHi£] 



- [HUNTER x HUNTER, NARUTO.TJf, 



50K;bSfiEI±7->lzJH* 



• jpJffl-f^JSjttJKIf-f hfi, mangastream-C% l£ft*-»Mh 

au mi3Ao/c^p n p[*s wmtrnzmt; 



IE JDS 
fJJEElR]<!: 



. :3>T>ycDiI£[^P^-va>^*ialz*^^ 
^p— KLfcl^ 



Source: a.— tf — r>£t* j.— 
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aSlc*JttJK*5pJfflLTL^ 



ett@[*@(B*A)] 

^tft[30jiSft] 
tt3iJ[&tt] 



- [Hic2isiea] 

- T>^[3il33[E]?fJt] 



- y-y [ONE PIECE, £3L NARUTO, XU^ 

- [ONE PIECE, BASARA, 7SEEDS, 
NARUTO, ftift] 



- 7> i J*-e[±^iC)Ka)fero*-eB*rHi^^*A<, 



jEMJK 
fiJfflElR]<!: 



Source: J.— 9 s — O^tfo-— 



85 



Roland Berger 

Strategy Consultants 



ttSKUtt] 



- [M 



- [if A/£l^trbl\ VaUl/^h, HJS 
^r^Ay^ffl^). tK^EX ^)^7s NARUTO] 

- [One Piece, M&^&'J'J^UU&GMi, 
NARUTO, BLEACH, Z^*] 



jE«jK0) 



7-> 

MWH&tfe.Vlb&baXDs DVD/ Blu-rayOiEmfiStfiJffl 

• SSHMhizfTo-cfljffl 

animeavenue<!diiil^Mt£-LTl^'?) 



• SpJffl-f -SSSWJK-t^-f hfimangahere, Youtube H 

• |ffL<Sat^n n p^tlfcl^#, Mangahere, Am<7)fo£ 
^p n p[*Youtube<!:, g «Jf::«fcyftl^t* 



if— (0 
fiJfflElR]*!: 



•3£><&<£><7)l*ffl<S 



Source: ZL—tf — O^tf j.— 



86 



Roland Berger 

Strategy Consultants 



ZL— 



JgftS[{kB(B*A)] 
^tfr[30»tt] 



- T>**[I5ISSB] 



flJfflWlRl 



— * 



»a-9-wh«fcy : tii^sa)[5a36^<ai«ct3&<fcy.-ta) 



=L—tf-0) 



• 'AjZ-y-jbTHzijij-xtfrn^totiK ft'&j&Tnzm<itix<&zt&&<fo&tci>b. ztifimmfr^ft&xztewmtzt&z) 



Source: a.— tf — f>£t: j.— 
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JX—?- 



JgftB[&B(B*A) ] 



- 7-> Cit*<DSA,GTO,x^7>^ij7|->,^ 



flJfflWlRl 



• ^7>X-eii, xbtfttlft-^DVD|R3fif±-?-a)l$»IA<B*«fc 



JE*EJK 



Source: a.— tf — O^tfj.— 
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^**[40ifctt] 



- T-* [ill 



jE»IKa> 



• /<«jizi±77>xAt.jpjffli?**BookOff^ai*fc©-e % 

'PUZ'&<m.?L&&?\ztj:^tz 



=l-+t-(D 

mm 

fiJfflElRl*!: 



Source: a.— tf — O^tf j.— 
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««iKi--y s -tiE«iiSi--y s -(D»**(to«») 



i— if— fe$f»h 
M:-:L-P-/37:L-f- 

(^2osr B iJM±i=iii) 

(«»iiTiJlS, =i=:^<D 
t? 



tpm/ ^rhi— »f- 

(^i~20B#r B iifmiii) 



fc*.<6&tlfc|fi#)&<fc<B 




> 

i 

> 

-9- 
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3-— »f— b^»h 
(1<7— ;K8~10^) 



jE»jKi>jffi0!)n«i 



(DVD/Blu-ray&<!:=ib£va> 




( i? IMffi <D S ^ ±> <D ) 





-9- 
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(^2o^r B iJM±^mt) 



• ii£(DfFp D p£ 



• ii£(DfFp n p£ 



- m^m^mzm-oxi^ 

- mmmt. mmzi^&tm^W'tviz 
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««iKi--y s -tiE«iiSi--y s -(D»7K*(to«») 




i— if— fe$f»h 

(£20f$p B iJM±*m i S) 



^£(7)TVv'J-X$ 



*h/ ^rh^.— »f- 

(^i-2o^r B iifjtmt) 

Am^p n p^S;Lt; 
• iflSOTVS/'J— X£ 



- HB#E<n?fc£&Mlifcl^ 

- iEMJret«'4roieHi*|-ej| 
5SIKJifi-9--fh£ftl&fcl*(ffiift) 



- *.mlzM.&<DX\ £TIc[4&tU»:1^ 
S^Efl^ftfclVill^ 
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IEffl)l6fiJffla)ffiJl*[^-r*^«(*0«M) 





7 

7 




At-a-r-/37a-r- 

(^2o^r B iJM±^mt) 



• %n\zl3:-ott*it*itM.l3il\ k\zfr<M.P,titLl£w<DV % mnvM.*i&tjiZ>tth>&%\m?& 
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T 

7 




3-— »f— b^»h 

(^2o^r B im±i=iit) 



At-a-r-/37a-r- 

(£20f£P B lJM±*jtI&) 



^ Pel/ ^Chi— 9 s - 

c^~2o&r B i*ij£*ii£) 
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>mmm^:(DiR^tmMtm cm) 



• W# ■ 7-*<j)<\t£— n_— 9 s — ■ tM IW If — * * [col vc , 



1) ^t'-ZL— y 1 -: E20B#|HUa±tt*»7-fh/*IB:i— fl1ftlB~20B#llS*flDfll»t3E»(i 



4-tr^»h(lt8-tr^>h)(c|x^ 
- 8-t?^>h^^lco#, 500£ ^ 



7-^-T>ffff-e30Fp E ! 



m5H]WG (1^27B0S)fzr^*flSS: 
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- 7W±\$s ~?>U* 7—*<DMlZ s 7t>(D53%, 51 %o B*(±, 7%, 17% 



• ^^>7>r>j6WtJRj-— »f-ttw»i**q>q><> rftfr^sifejc^ttf. jEajigfzjaLfe^&djaiRiJtt 



Source: $S#7>^— K P— ^K-^/Utf— I 97 
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5^ tff 1*1 § ( ffiE H JK ) ( womimmim m izmw 

ItCiblz 



*:/7-c/»ittiK 



(DD-—*f—Jn7T<<)\' 



3E»JjR*Jfflfl!)«lRlt, *©ft# 



m%m^=L-^-(7tt>^>mmwL=L— i f-)(o 



ET 



--X-fiJfflSl^ 
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B* Eft 



-7 



7 
7 



^->7-r>AP(15-59a)|Zi5«)*77>it*: 56% 



ZL-lf- 
ZL— tP- 



13% 



65% 



0.1% 
2% [|4 1% 



13% 



v- 



7f>tM> A □ (1 5-59SS) IZ &tt)&7T>tt^ : 29% 

/\tf— 

ZL-Hf- 



2% 



4% 1% 



13% 


22% 




29% 


23% 


6% 


5% 



1% 



7h>tM>AP(15-59ji)lz£&&?7>J±$: 61% 
/\t£— 

ZL-lf- 



0.3% 



7-Th 

ZL— »f- 



9% 



I 4% 



72% 



1% 



0.2% 



1% 



7|->tM> A □ ( 1 5-59%) \Z &&b&Z>T > ttm : 40% 
/\tf— 



2% 



ZL-Hf- 



ZL-Hf- 



14% Q 


21% 






33% 


22% 


7% - 



1% 



2% 



2% 



1) *«@*(tts-r<6 : ti«>i*±TfflR). **t-r*L©aiii*i*tw-r*fijfflj.— tf-sj^sw-itc 

Source: $S#7>^— h, n— ^VK-^/Utf— ^flf 
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A*««Lrfey,*o««««*jEao^i-if-tafe<i:L^ 



-7 



7 

7 



23% 



12% 



11% 



13% 



9% 



7% 



/vtf— If- 



21% 



14% 



32% 


7% 




6% 


21% 


| 4% 
4% | 













16% 



13% 




I 



11% 



14% 



11% 



11% 



^ 082 □ 

(7,273) □ ^tfmfivfcOffllA 



22,434 □ iiilV-AV7KDJ«A | V-A 





18% 


14% 




10% 


14% 


8% 


9% 



9193 CH tf>7-fVXM/-v slfi 
(^,252) 




10% 



16% 



14% 



9% 



7% 



B7£ 7>fhi-+f- 



17% 


18% 


13% 


10% 




11% 


19% 


1°/ 
5%|| 
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11% 
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24% 


10% 
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10% 




8% 


9% 


8% 


7% 
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aits) M*M***vHt 



3,1 90 □ / ty*r— v<7> 



iEMWi 



Source: $S#7>'7"— K n— ^X-'-^/Utf— ^flf 



20,720 D liS^vX 1 

.cj.8,205) □ mmr-uvyhfDfMA / ^— * 

8,264 1 — 1 

(3 274) I I t>7 / f>Ahb—> £mW 
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St* 




JIArfTiii^llt 



ftjWKaatteMicfM: 

- /J\^/<— X 



- /J\^/<— X 



AP 

(15—59M) 



ifc* 



XJBUK 









X 




X 









->l»#7>'b— h- 



AP 

(15—59M) 



ZL— 9— 




trJfilT: APMft ^ 



->»«#7>^-h- 
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500^R, ^t?1.3^R, T-^l*. B*-ei,488«|R, *-e8,524^H 



■7 



7 

7 



a* 



314 

-ft 




(2011^)1) 
(2011^) 



514 



3,903 



1,488 



(2012^) 
(2012^) 




3fE 



13,101 



5,369 



73 C 



(•£»7>=J5 0 201 2*10 

**ttJK#m« 952 

(^,7^=1 = 0 2012^) 



(##)" 
Crunchyroll 17 

£ftiJXA(#iit 1) ) 

ykmnrt-v V7h 
TtT±i(2012^) 



5,667 



(66%) 



501 fS 



205 

r 



1) 2013^3£Crunchyroll3l«T J — ^7c(Cffjt= ^r*'4£*200,000A x $6.95/£x ^2>TR 

Source: k -O^UXR&D IST=i=.-y?iiSffi£»2012,!k BaJ8W[N1MR*T-f7fi*2013JL B*KiIt&£[r7-P t jt*U*-h2013j 



ICv2, JETROlT*:ll=i> 



(41%) 
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^i^-y--fh»j<D»*fi(itw-) 






5,760 


1,220 


1,095 


I I 
449 




(68%) 


(14%) 


(13%) 


(5%) 
I I 



8,524 



□ hb>h 



• nit, =i5^©xev-K*< 

#£(BGM^Mtt£) 
. |^Bf[c.tlitSMAD > ZL-+J i - 

• YouTube^jpJfflLfeT>**(0 
ZEMIBflrMANGAPOLOjt 



Source: >Nft#7>y— h, Youtube, □ — ^K-^Utf— #flf 
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jE«|jRlzfc«ft5*lRl*y 



B 



7 



7-* 



<^£—=L—*f- 



^e-zL-if- 



/se-j.— 9 s - 

9 s - 



51% 



59% 



45% 



90% 



82% 



87% 



72% 





75% 





1,604 
1,633 



1,174 



1,387 



2,728 



2,173 



2,365 



1,820 



1) jE«KWfflfc#(«*5o)<D3*r-fflfc£#fr"fri^ 

Source: $S#7>^— K P— ^X-'-^/Utf— 
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Source: n— ^K-^Utf— :ft#T 
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Source: $S#7>^— K P— ^K-^/Utf— 
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